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Cleavage Creek wine labels feature breast 
cancer survivors
Filed Under Websites | 

A new line of wines saucily named 

Cleavage Creek and featuring models 

sporting discreet decolletage on the label 

has a surprising back story: the wines are 

part of fundraising campaign to fight 

breast cancer; the models are survivors 

of that disease. 

“My goal was to honor their courage and 

inspire them,” said winery owner Budge Brown, who was moved to start the campaign 

after his wife of 48 years died of breast cancer. 

Cleavage Creek wines, which cost from $18 to $50 a bottle, made their debut this 

month, with a first release of 2,000 cases. “It’s a win-win,” said the 75-year-old Brown. 

“You make a contribution. You get a beautiful bottle of wine.” 

Among the models featured is Pattie Daly Caruso, the face of the cabernet sauvignon 

label as well as a reserve chardonnay. Caruso, a breast cancer survivor who is active in 

fundraising and awareness efforts, thinks the new campaign is a clever way to draw 

attention to the wine and the cause it supports. 

“The truth is that this was just a natural,” she said, noting that Brown’s Napa Valley 

property has two hills with a creek running through, evocative of the name in a literal 

sense. “It’s just been wonderful because he is giving 10 percent of the money right off 

the top to breast cancer research, and that to me is incredible.” 

At least some of the wine has been sold already. Caruso’s daughter Quinn, an ad 

agency executive in Santa Monica, and son Carson, host of NBC TV’s “Last Call with 

Carson Daly,” have already put in orders. 
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doing something that appears to be successful for a cure. That’s my goal, to try and 

find a cure somewhere, I may not make it, but it won’t be because I didn’t try.” 

By Michelle Locke - www.signonsandiego.com 

www.cleavagecreek.com
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