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“My goal was to honor their courage and inspire them,” said winery owner Budge Brown, who was P P P "
moved to start the campaign after his wife of 48 years died of breast cancer.
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“It's a win-win,” said the 75-year-old Brown. “You make a contribution. You get a beautiful bottle of Marketplace
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Among the models featured is Pattie Daly Caruso, the face of the cabernet sauvignon label as well as
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Caruso, a breast cancer survivor who is active in fundraising and awareness efforts, thinks the new October 25 2007
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campaign is a clever way to draw attention to the wine and the cause it supports.
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“The truth is that this was just a natural,” she said, noting that Brown’s Napa Valley property has two
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hills with a creek running through, evocative of the name in a literal sense. “It's just been wonderful

because he is giving 10 percent of the money right off the top to breast cancer research, and that to
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At least some of the wine has been sold already. Caruso’s daughter Quinn, an ad agency executive in
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