
LJWorld.com / A wine with a naughty name has nice cause

http://www2.ljworld.com/news/2007/oct/21/wine_naughty_name_has_nice_cause/ (1 of 3) [10/25/2007 4:50:47 PM]

Advertisement

A wine with a naughty name has nice cause

“My goal was to honor their courage and inspire them,” said winery owner Budge Brown, who was 

moved to start the campaign after his wife of 48 years died of breast cancer.

Cleavage Creek wines, which cost from $18 to $50 a bottle, made their debut this month, with a first 

release of 2,000 cases.

“It’s a win-win,” said the 75-year-old Brown. “You make a contribution. You get a beautiful bottle of 

wine.”

Among the models featured is Pattie Daly Caruso, the face of the cabernet sauvignon label as well as 

a reserve chardonnay.

Caruso, a breast cancer survivor who is active in fundraising and awareness efforts, thinks the new 

campaign is a clever way to draw attention to the wine and the cause it supports.

“The truth is that this was just a natural,” she said, noting that Brown’s Napa Valley property has two 

hills with a creek running through, evocative of the name in a literal sense. “It’s just been wonderful 

because he is giving 10 percent of the money right off the top to breast cancer research, and that to 

me is incredible.”

At least some of the wine has been sold already. Caruso’s daughter Quinn, an ad agency executive in 

Santa Monica, and son Carson, host of NBC TV’s “Last Call with Carson Daly,” have already put in 
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This selection of Cleavage Creek 

Cellars winery products has 

labels featuring breast cancer 

survivors. The wine, part of a 

fundraising campaign to fight the 

disease, costs from $18 to $50 a 

bottle. They made their debut 

this month, with a first release of 

2,000 cases.

Berkeley, Calif. — A new line of wines saucily named Cleavage Creek and featuring models sporting 

discreet decolletage on the label has a surprising back story: The wines are part of fundraising 

campaign to fight breast cancer; the models are survivors of that disease.

Top jobs · Top rentals · Top transportation 

Marketplace

Find more businesses on 

Arts & Entertainment · Bars · Theatres · Restaurants · 
Coffeehouses · Libraries · Antiques · Services 

News 

 
Sports 

 
Arts & Entertainment 

 
Living 

 

Opinion 

 
Multimedia 

 

Archive for Sunday, October 21, 2007 

  Search
55° Clear Sky

Advertisement

●     Reser's Fine Foods 

●     Security Consultant Local security monitoring 

company hiring a full- time ... 

●     Looking for Stylist with established clientele. Hairport 

Salon (by Bowling ... 

●     Paisano's Ristorante Now hiring for all positions. 

Apply in person, ... 

●     ASSISTIVE TECHNOLOGY SPECIALIST for NE 

Assistive Technology Access Site providing ... 

 

Combs Custom 
Cycle 785-749-1562

Marketplace

Most discussed Most e-mailed ●     Bush 

daughter 

knows best 

October 25, 2007 

●     Cheney: ‘We will not allow Iran to have a nuclear 

weapon’ October 22, 2007 

●     Romney confuses Obama, bin Laden October 24, 

2007 

●     On the street: What would you take with you if you 

had 30 minutes or less to leave your home? October 

25, 2007 

●     SLT switch: City backs wetlands roadway October 24, 

2007 




